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Emergency Vet Care When You Need It Most

Ensuring The Safety of Your 
Animals In Hot Weather 
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HEALTHY CARROT SALAD RECIPE INSIDE

Healthy Carrot Salad Recipe See inside
Keep Your Kids Safe Online This Summer
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Exploring Local Farmer’s Markets 
Near Kalamazoo

8 TIMES A YEAR TO  
HYPER-TARGET YOUR  
CUSTOMERS

8 LOCAL 
MAGAZINES

UPDATED
1/7/25



FIVE IMPORTANT CONSIDERATIONS IN TODAY’S MARKET

NUMBERS
ARE ENOUGH CUSTOMERS 
SEEING MY MESSAGE?

1
• �Largest Direct Mail Magazine  

in the Market
• �200,000+ Homeowners mailed  

8 times per year
• 1.6 Million Mailings Annually
• More Exposure
• More Eyes on Your Product
• More Customers

Don’t waste valuable marketing 
dollars that only hits a fraction of 
your audience.

3 ENGAGEMENT
WHAT WILL ENGAGE 
PROSPECTS?

• Contributing Expert Articles
• Calendar of Events
• Readers Photos
• �Money Saving Coupons  

(84% of all demographics)
• �Contests, Games & Recipes
• Interesting & Informative Articles

4 A SELECT AUDIENCE
IS MY MESSAGE DELIVERED TO 
THE RIGHT DEMOGRAPHIC?

• �Mailed Exclusively to  
Higher-End Homeowners

• �More Likely to Support and Buy Local
• 8 Different Local Magazines

Community Connection Magazines are Great for Primary 
Marketing or Reinforcing Your Message! 

As little as half a penny per home!

COUPONS + CONTENT =
MORE ENGAGEMENT 

When making a  
purchase decision

82%
say they trust print 
ads over any other 

advertising.

CONSISTENCY
AM I IN FRONT OF MY POTENTIAL 
CUSTOMERS ENOUGH?

2
• Consistency is KEY to Advertising
• �Your Business’s Name in Customers  

Homes Every 6 Weeks
• �Each Edition Allows You to Help Create a 

Message for Your Audience

Every 6 weeks—200,000 high-end single 
family homeowners will see your name.

5 AFFORDABILITY
DOES IT FIT MY BUDGET?

• �Starting at as little as half a penny per 
homeowner

• �Less expensive than the cost to print  
a flyer

It’s not your customer’s job to remember you. It is your obligation and responsibility to make 
sure they don’t have the chance to forget you.

• �Direct Mailed to 200,000+ UPSCALE 
HOMEOWNERS EVERY 6 WEEKS in  
West Michigan

• �1.6 Million Homeowners Annually

• �A Trusted Publication for Over  
30 years

• �8 Different Local Magazines to  
Hyper-Target Your Audience

KALAMAZOO (269) 321-5062 
GRAND RAPIDS (616) 369-3653MYCCMAG.COM

Scan here for more information!



STATISTICALLY 
SPEAKING of U.S. adults say 

they read magazines90% say they trust print ads 
over any other advertising82%

of our readers have 
homes with children61% average reader  

household income$90,669 average reader  
home value$456,627 +

INGREDIENTS:INGREDIENTS:
2 1/4 cups all-purpose flour
2 teaspoons baking powder
1 teaspoon baking soda
1 teaspoon salt
1 cup unsalted butter, softened
1 3/4 cups granulated sugar
2 large eggs
2 teaspoons vanilla extract
2 cups chopped fresh apples (about 2-3 apples)

Apple Cake Recipe

INSTRUCTIONS:INSTRUCTIONS:
• Preheat oven to 350°F (175°C). Grease a 9x13-inch baking dish.
• In a medium bowl, whisk together flour, baking powder, baking soda, and salt.
• In a large bowl, use an electric mixer to beat butter and sugar until light and fluffy.
• Beat in eggs one at a time, then stir in vanilla extract.
• Gradually add flour mixture to wet ingredients, beating until just combined.
• Fold in chopped apples.
• Pour batter into prepared baking dish and smooth top.
• Bake for 45-50 minutes or until a toothpick inserted into the center comes out clean.
• Let cool in pan for 10 minutes before transferring to a wire rack to cool completely.

RECIPES & CRAFTS

READERSHIP ENGAGEMENT

PHOTOS FROM READERS

TRAVEL

JUNE 14-18
UKC Premier Nationals
Kalamazoo County Fairgrounds
ukcdogs.com/premier

We know how to have fun year-round. We celebrate and we celebrate often. 
Live music, family fun, food and craft beverages, cultural events and live 
sporting events – there is no shortage of events to experience here. Explore 
our offerings and find new reasons to DISCOVER KALAMAZOO.

Scooby Doo Night w/Pucks N’ Paws
Wings Event Center
wingseventcenter.com

JUNE 3
Doo Dah Parade
Downtown Kalamazoo
www.dodahkzoo.com

JUNE 17
Rootead’s Juneteenth 
Family Reunion
Rootead Enrichment Center
discoverkalamazoo.com

JUNE 13
Blippi The Wonderful  
World Tour
Miller Auditorium
millerauditorium.com

JUNE 10 & JULY 8
Vintage in the Zoo
North Kalamazoo Mall
vintageinthezoo.com

JUNE 24
Summer STEAM Days
Air Zoo
www.airzoo.org

JULY 8
Taco & Tequila Festival
Homer Stryker Field
tacoandtequilafestmi.com

JUNE 24
Summer Jerico Faire
1415 & 1501 Fulford St.
hellojerico.com

JUNE 16
Food Truck Rally Latin Fest
Arcadia Creek Festival Site
foodtruckrallykz.com

JUNE 9 &10
Vicksburg Old Car Festival
Downtown Vicksburg

MARCH 4

JUNE 4
Kalamazoo Symphony Orchestra 
Takes on Tango
WMU Dalton Center Recital Hall
kalamazoosymphony.com

KalamazooWhat to do in

LOCAL EVENTS

FEATURES

EARTHY TONES AND RICH HUES  
This fall, earthy tones like burnt orange, olive green, and deep browns dominate the color palette. These 
warm, inviting shades are complemented by rich jewel tones like sapphire blue, emerald green, and 
amethyst purple, adding a touch of luxury to your autumn wardrobe.

OVERSIZED OUTERWEAR Oversized coats and jackets are a must-have for fall 2024. Think 
large, cozy puffer jackets, oversized blazers, and roomy trench coats. These pieces not only provide 
warmth but also add a chic, relaxed vibe to any outfit.

TAILORED COMFORT Comfort meets sophistication with tailored loungewear. Look for pieces 
like high-waisted trousers paired with soft, fitted knitwear, or structured yet comfortable jumpsuits. This 
trend emphasizes comfort without sacrificing style, perfect for both work-from-home and office settings.

STATEMENT KNITWEAR Knitwear takes center stage this fall with bold patterns, vibrant colors, 
and unique textures. From chunky cable-knit sweaters to intricately patterned cardigans, these pieces 
add a playful yet cozy element to your fall attire.

VINTAGE REVIVAL Vintage-inspired fashion continues to reign supreme. This 
season, expect to see a resurgence of ‘70s and ‘90s styles. Think flared jeans, 

bohemian dresses, oversized blazers, and grunge-inspired pieces. Mixing modern 
elements with vintage flair creates a unique and stylish look.

LUXE LEATHER Leather remains a staple for fall, but this year it’s all 
about variety. From classic leather jackets to leather skirts, pants, 

and even shirts, this versatile material is being used in new 
and exciting ways. Opt for both traditional black and bold, 

unexpected colors like burgundy and forest green.

ELEVATED BASICS Basics are getting a high-fashion 
upgrade. Simple tees, turtlenecks, and leggings are being 

transformed with premium fabrics, unique cuts, and intricate 
detailing. These elevated basics are perfect for layering and 

adding depth to your fall outfits.

STATEMENT ACCESSORIES Accessories are key to completing 
your fall look. Think oversized scarves, chunky boots, and bold jewelry. Hats, 
especially berets and wide-brimmed styles, add a sophisticated touch, while 
statement bags in geometric shapes or vibrant colors make a bold impact.

As the leaves start 
to change and 

temperatures drop, it’s 
time to update your 

wardrobe with the latest 
fall fashion trends. This 
season brings a mix of 

classic styles and fresh, 
innovative looks that 
promise to keep you 

cozy and stylish.

Fall
 FASHION TRENDS FOR 2024

GAMES

Can you quack 
this Quest 
case?

CONTRIBUTING EXPERTS

Jake Worgess, the President of Worgess, 
is excited to share valuable information 
about the insurance marketplace and be a 
resource for you in managing insurance.

Answers on page 38SUDOKU

Our readers love engaging with our magazine. They can play 
sudoku, search for the quest images, make a craft, send in 
their pet photos, enter contests, and enjoy healthy recipes 
hand picked by our publisher every time.

Advertising That Stands Out
•  MAGAZINES IN PRINT & ONLINE
•  SPECIALTY PLACEMENT
•  CONTEST SPONSORSHIPS
•  LOCAL RESTAURANT GUIDES
•  DIGITAL QR CODE TRACKING

•  MONEY SAVING COUPONS
•  CONTENT SPONSORSHIPS
•  CUSTOM AD DESIGN
•  INSERTS & POSTCARDS
• DIGITAL OFFERINGS

FULL  
PAGE
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BACK 
COVER
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2 PAGE SPREAD

16.75” x 10.75”    
.5” Margin, .25” Bleed1/4 PG v

3.5625” x 4.75”

1/4 PG h
7.375” x 2.25”

1/2 PG v
3.5625” x 9.75”

1/2 PG h
7.375” x 4.75”

2025 
PRINT ISSUES

January 15th  
FRESH BEGINNINGS  

March 1st  
ALL THINGS HOME  

April 15th  
SPRING FLING  

June 1st   
DAD’S DAY  

July 15th  
SUMMER FUN 

September 1st  
BACK TO SCHOOL

October 15th  
FALL

Nov/Dec 
HOLIDAY

KALAMAZOO (269) 321-5062 | GRAND RAPIDS (616) 369-3653
MYCCMAG.COM

8 UNIQUE 
ISSUES!

8 DIFFERENT  
LOCAL MAGAZINES



Areas We Cover

NLS

GRW

GRN

GRE

CAL
KZOOSLS

CLS

20,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

55% $544,652
AVERAGE HOME VALUES

INCLUDING FRUITPORT, GRAND HAVEN, MUSKEGON,  
NUNICA, SPRING LAKE & WEST OLIVE

North Lakeshore

20,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

58% $538,042
AVERAGE HOME VALUES

INCLUDING HOLLAND, SAUGATUCK & ZEELAND

Central Lakeshore

8 Different Local Magazines to  
Hyper-Target Your Audience

NLS

10,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

46% $571,437
AVERAGE HOME VALUES

INCLUDING SAINT JOSEPH, SOUTH HAVEN, BARODA, BRIDGMAN, LAKESIDE, 
SAWYER, STEVENSVILLE & UNION PIER

South Lakeshore SLS

INCLUDING BYRON CENTER, DORR, ALLENDALE, GRANDVILLE,  
HUDSONVILLE, JENISON, MARNE, GRAND RAPIDS & WYOMING

Grand Rapids West

40,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

66% $483,457
AVERAGE HOME VALUES

GRW

10,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

53% $298,916
AVERAGE HOME VALUES

INCLUDING BATTLE CREEK, CERESCO, EAST LEROY & MARSHALL

Calhoun County CAL

CLS

40,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

58% $586,674
AVERAGE HOME VALUES

INCLUDING GRAND RAPIDS, ADA, ALTO, CALEDONIA, LOWELL, 
CASCADE, FOREST HILLS & GRAND RAPIDS

Grand Rapids East GRE

20,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

61% $485,631
AVERAGE HOME VALUES

INCLUDING BELMONT, COMSTOCK PARK, ROCKFORD, 
GRAND RAPIDS & NORTHVIEW

Grand Rapids North GRN

40,000
DIRECT MAILED TO

Homes Every 6 Weeks

HOMES WITH 
CHILDREN

58% $444,019
AVERAGE HOME VALUES

INCLUDING KALAMAZOO, PAW PAW, PORTAGE, PLAINWELL, RICHLAND,  
MATTAWAN, SCHOOLCRAFT, VICKSBURG, GALESBURG, AUGUSTA, 
HICKORY CORNERS & SCOTTS

Greater Kalamazoo County KZOO

Form Updated 
JAN 7, 2025



“We have advertised in 
the Community Connection 
Magazine for over 10 years 
now and have experienced 
great results! From the sales 
side to the design side, we 
have always had professional, 
first-rate service. They are a 
great company to work with 
and highly recommended!”
TOM
Metzger’s Heating & Cooling

What Our Advertisers Have to Say

Same Day
Service is
Available!

Servicing all brands of:

Kalamazoo  •  1802 Gull Rd, Kalamazoo  •  269-385-3562   |   Battle Creek  •  269-962-7135   |   www.metzgers.biz

•  FURNACES
•  AIR CONDITIONERS  
•  HEAT PUMPS  
•  THERMOSTATS  
•  GEOTHERMAL SYSTEMS  
•  BOILERS

$10 OFF
any service call or  

routine maintenance
This coupon may not be used with any other coupons. 

Expires 8/31/23 CCGK

“Community Connection is 
a wonderful magazine for 

communication, education, 
and FUN. Working with them 

has been seamless, I truly 
appreciated how creative 

we were able to get with the 
placement and design of our 

ad. Thank you Community 
Connection.”

LENA
Vineyard Assisted Living

“Community Connection is a 
great resource for our small 
business. I know when each 

issue comes out because the 
phone starts ringing! The 

design team is great to work 
with and this publication is a 
great investment to me as a 

business owner.”
ANDREA

Budget Blinds

“I highly recommend Community 
Connection to small businesses. 
It all started with my initial call 
with Allen who listened carefully 
to my needs and concerns, he 
addressed each one while being 
kind, respectful, professional, 
genuine and friendly. He gave me quotes along with options but I never 
felt he pushed me to go with the higher option. The complete process was 
effortless and timelines were met. I truly appreciate his honesty and hard 
work which is why I’ll be a repeat customer/client.”
ROXANNE
Roxanne Marie Boutique

Call Us Today!!

Elevated Clothing for Corporate Women

8992 E D Ave., Richland
269.446.0029

roxannemarieboutique.com

Scan QR Code 
to see our 

website

Bring in this ad 
to receive

10% OFF
one time purchase

(one per customer)

Whether you are refreshing your wardrobe or 
elevating your professional image, we are here 
to provide the expertise and care you deserve.

KALAMAZOO (269) 321-5062 
GRAND RAPIDS (616) 369-3653MYCCMAG.COM

Scan here for more information!


