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FIVE IMPORTANT CONSIDERATIONS IN TODAY'S MARKET

It's not your customer’s job to remember you. It is your obligation and responsibility to make
sure they don’t have the chance to forget you.
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"';j"“‘““a"en‘m'cmg . "\ = 1.6 Million Homeowners AnnUGHV e Largest Direct Mail Magazine » Contributing Expert Articles
) » . s in the Market e Calendar of Events
‘ ~ . - i i * 200,000+ Homeowners mailed * Readers Photos
A Trusted Publication for Over 8 times per year « Money Saving Coupons
30 years * 1.6 Million Mailings Annually (84% of all demographics)
* More Exposure * Contests, Games & Recipes
. . e More E Your Product * nt ting & Inf tive Articl
- 8 Different Local Magazines to  More Customers ¢ rieresting & ormetive Artees

Hyper-Target Your Audience

A SELECT AUDIENCE
IS MY MESSAGE DELIVERED TO
THE RIGHT DEMOGRAPHIC?
COUPONS + CONTENT = ; « Mailed Exclusively to
Higher-End Homeowners
NSISTENCY * More Likely to Support and Buy Local
MORE ENGAGEMENT / CONSISTENC | .
AMIIN FRONT OF MY POTENTIAL * 8 Different Local Magazines
CUSTOMERS ENOUGH"?
e Consistency is KEY to Advertising
) ) * Your Business’s Name in Customers
When making a Homes Every 6 Weeks
purchase decision e Each Edition Allows You to Help Create a ggFEg?TDFAH—BI\Iz_\I/TBYUDGETr?

Message for Your Audience

e Starting at as little as half a penny per
homeowner

* Less expensive than the cost to print
a flyer

say they trust print
ads over any other
advertising.
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Advertising That Stands Out STATISTICALLY

of U.S. adults sa say they trust print ads
SPEAK'NG they read magaz%/nes ovgr an{/ otherpadvertising
- MAGAZINES IN PRINT & ONLINE - MONEY SAVING COUPONS o our readers have average reader average reader
« SPECIALTY PLACEMENT « CONTENT SPONSORSHIPS homes with children household income home value

- CONTEST SPONSORSHIPS - CUSTOM AD DESIGN
- LOCAL RESTAURANT GUIDES » INSERTS & POSTCARDS
- DIGITAL QR CODE TRACKING - DIGITAL OFFERINGS

2025
Our readers love engaging with our magazine. They can play PRI NT ISSU ES

sudoku, search for the quest images, make a craft, send in
their pet photos, enter contests, and enjoy healthy recipes januar 15th

hand picked by our publisher every time. FRESH BEGINNINGS
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BACK TO SCHOOL
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FALL
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Jake Worgess, the President of Worgess,
is excited to share valuable information
about the insurance marketplace and be a
resource for you in managing insurance.
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SAWYER, STEVENSVILLE & UNION PIER HUDSONVILLE, JENISON, MARNE, GRAND RAPIDS & WYOMING
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What Our Advertisers Have to Say

IS IT TIME FOR YOUR LOVED ONE TO CONSIDER

“Community Connection is

a wonderful magazine for
communication, education,
and FUN. Working with them
has been seamless, | truly
appreciated how creative
we were able to get with the
placement and design of our
ad. Thank you Communitx

Connection.

LENA
Vineyard Assisted Living

“We have advertised in

the Community Connection
Magazine for over 10 years
now and have experienced
great results! From the sales
side to the design side, we
have always had professional,
first-rate service. They are a
great company to work with
and highly recommended!”’

TOM
Metzger's Heating & Cooling
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VINEYARD

“Community Connection is a
great resource for our small
business. | know when each
issue comes out because the
phone starts ringing! The
design team is great to work
with and this publication is a
great investment to me as a
business owner.”

ANDREA
Budget Blinds

W BUDGET"
B BLINDS

Style and serv

Elevated Clothing for Corporate Women

Whethe you re rereshingyou wordrobe or
e

“ highly recommend Community B SRR
Connection to small businesses. 4
It all started with my initial call
with Allen who listened carefully
to my needs and concerns, he ‘
addressed each one while being - roxannemarieboutique.com

kind, respectful, professional,

genuine and friendly. He gave me quotes along with options but | never
felt he pushed me to go with the higher option. The complete process was
effortless and timelines were met. | truly appreciate his honesty and hard
work which is why I'll be a repeat customer/client.”

ROXANNE
Roxanne Marie Boutique
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